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 As Crisis Call Center moves into the new fiscal year, we will be taking on a new ñlookò.  In June 
of 2007 we began exploring the possibility of ñre-brandingò the Center with a new logo and tag line.  As 
with most major changes, this has been a long and somewhat challenging process.  The Chinese sym-
bol for crisis, which represents ñdanger and opportunityò has been Crisis Call Centerôs logo for many 
years.  For those of us intimately involved in the services provided by the Center, this symbol has been 
and will remain, very near and dear to our hearts.  However, it is not something that was widely recog-
nized or understood by others.   

 
 Our exploration process began by contracting the services of a local marketing firm who tested 
the logo with people not associated with Crisis Call Center.  Some of the responses from those indi-
viduals included guesses that it might be a logo for a martial arts dojo or a Chinese restaurant.  Not 
one person connected it with human services, Crisis Call Center or even the word crisis.  The argument 
could be made that if we did a better job of marketing ourselves and our logo, perhaps more people 
would recognize it.  Unfortunately, the sad truth for all of us in the non -profit world is, we donôt have 
the funds for a major marketing campaign.  Therefore, the importance of a ñbrandò that leaves no 
room for doubt about its representation is very important to us.  We believe this has been a truly 
worthwhile endeavor.  
 
 I would like to express a heartfelt thank you to David Branby Advertising.  David, Suzanne and 
Joey have shown incredible patience and understanding as we have struggled through the process of 
letting go so that we could begin to consider fresh new ideas and embrace our new brand.   
 
 To answer the question I posed in our last annual report:  ñWhen someone asks ñWhat does 
Crisis Call Center do?ò we often stumble over what information to provide before a persons eyes begin 
to glaze over.  So, how do we answer that question without overwhelming the person asking?  Weôll let 
you know!ò 
 

 
 

 
 
 

Mission  
To compassionately help people in crisis make healthy choices for a happier future. 

 
Programs  

A 24-hour help line, information, intervention, prevention, referrals, advocacy, and outreach.  
 

Elevator Speech  
Q: Crisis Call Center? Whatôs that? 

A: We help people get through tough times. 

 Change  



 

 

Statewide Lines 1 & 2 - 

1,170 Calls  

 

Substance Abuse 
Help Line - 673 Calls  

20,745 Total Calls  

Crisis Lines 1 & 2  - 

15,464 Calls  

 

 

Lifeline - 2,866 Calls  

Crisis Lines FY 2007 -2008  
 
  Crisis Call Center has experienced 
many changes in the past year.  We are a 24 
hour suicide prevention and crisis interven-
tion hotline currently serving the entire State 
of Nevada.  We have been part of the National 
Hopeline Suicide Prevention Network since its 
inception and in the past few years the Na-
tional Suicide Prevention Lifeline as well. 
 
 Many of the changes to the crisis lines 
that have taken place this year have been  
directly funded by Lifelineôs research related 
to Substance Abuse and Mental Health  
Services Administration.  Lifeline requires that 
all Crisis Centers in the network perform 
within the agreed upon óbest practices stan-
dardsô.  Therefore, Crisis Call Center imple-
mented a new risk assessment procedure and 
continued to recruit volunteers into our ongo-
ing training program. Part of our plan is  to 
work with emergency rooms that respond and 
aid suicide prevention programs to form a 
more cohesive working relationship.  We are 
constantly reviewing our procedures on how to 
best serve our callers. 
 
 The Crisis Call Center has also agreed 
to become a Regional Back-up Center for the 
National Suicide Prevention Lifeline.  We are 
now taking overflow calls from the states of 
Arizona, California and Hawaii.  We are help-
ing answer calls the Call Centers are unable to 
answer in those states.  We maintain resource 
data pertinent to each area to enable staff and 
volunteers to help callers from out of state ar-
eas.   
 We have also agreed to be part of the 
most recent evaluation being conducted by  
Columbia University and the National Suicide 
Prevention Lifeline regarding the Effectiveness 
of Suicide Hotline Training and Usage Pat-
terns.  We are one of seventeen centers in-
volved in the evaluation of: 1) the impact of 
Living Worksô Applied Suicide Intervention 
Skills Training (ASIST), which has been 
adapted for crisis centers 2) assessing the di-
versity of callers to the 1-800 -SUICIDE and 
 1-800 -273-TALK lines. 
 
  While change may mean that we are 
asked to improve our procedures and proto-
cols and the resultant paperwork may be de-
manding, we accept the mandates for change 
because we know that the Centerôs goals and 
objectives are to strive for the best possible 
results in assisting our callers. 

1-800 Suicide -  

295  Calls  

Debbie Gant -Reed,  

 Program Coordinator  



Crisis Call Center ï2007 -2008  

 

Violence 1,303  

Domestic - 827 

Sexual Assault - 1,031  

SASS Program - 208 Cases  

Abuse - 2,513  

Child - 2,362 

Elder - 151 

Suicide - 1,914 

Mental Health - 6,767  

Information/Support  91%  

Addiction - 1,598  

Alcohol - 735 

Methamphetamine - 164 

Programs  - Crisis Lines, SASS,  

Nevada 2 -1-1, Outreach Program  

Outreach:  

Students - 5,327 

Events - 3,744 people  

Distributed Materials - 15,655 



Every hour of every day, someone in  
Nevada needs essential services - 
from finding an after -school program 
to securing adequate care for a child 
or an aging parent. Faced with a dra-
matic increase in the number of agen-
cies and help-lines, people often don't 
know where to turn. In many cases, 
people end up going without these 
necessary services because they do 
not know where to start. Nevada 2-1-1 
helps people find and give help.  
 
2-1-1 is an easy-to-remember tele-
phone number that connects callers to 
free information about critical health 
and human services available in their 
community.    

Why:  Until Nevada 2-1-1, there has 
been no single, comprehensive state-
wide provider of information and  
referrals for Nevadans. Because many 
health and human services providers 
offer specialized programs and ser-
vices for those in need, clients were 
often confused or frustrated about 
where to turn for help.  
 
Finally, 93% of the users surveyed in-
dicated they found the information 
they sought with ease, and 97% said 
they would call 2-1-1 again. 

 

Nevada 2 -1-1  

North & South  

Combined Calls -  77,776  

Nevada 2 -1-1  

Basic Needs - 13,404  

Nevada 2 -1-1  

Disability - 22,671  

Nevada 2 -1-1  

Rental - 4,175 

Utilities - 6,913  

Food - 3,585  

Shelter - 1,860  

Nevada 2-1-1 is the collaborative effort of: 


